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https://www2.deloitte.com/content/dam/Deloitte/in/Documents/consumer-business/immersion/Nutraceuticals market in India.pdf
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https://health.economictimes.indiatimes.com/news/pharma/nutraceuticals-in-india-a-game-changing-opportunity-in-the-healthcare-and-food-industry/74512687
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India is expected to grow at a CAGR of 21%, occupying at least 3.5% share of the
global market by 2023
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https://health.economictimes.indiatimes.com/news/pharma/nutraceuticals-in-india-a-game-changing-opportunity-in-the-healthcare-and-food-industry/74512687

Factors Driving Growth of Nutraceutical Markets in India

Demand Drivers

Supply Drivers

1. Malnutrition status in India and micro-nutrient

With India transforming into a global manufacturing hub,
deficiency

there is strong impetus for nutraceutical product

: - manufacturers to set up production facilities in India

2. Awareness: Increasing concern about nutrition, awareness
n information 1 nin in f : : :
}al dl aﬁcess t{) of atc(l) have ed' tola CHEASE T HSE © * Strong economic growth with encouraging
ments and n N

calth suppiements a UEraCEUtiCais macroeconomic indicators

: . e Strategic location with access to all major shipping
3. Affluence of working population with changing lifestyles

routes
and dietary patterns and increase in disposable income

* Low cost of labor

 Large pool of technical and skilled labor

e Easy availability of ingredients

e Strong distribution networks coupled with accessibility
of products through e-commerce

4. Affordability: Increasing costs of hospitalization are
driving consumers towards health supplements and
nutraceuticals

5. FSSAI Food fortification Regulations
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https://www.smergers.com/industry-watch/indian-nutraceuticals-industry/#:~:text=The%20Indian%20nutraceutical%20market%20is,for%20dietary%20supplements%20from%20the
http://www.mrssindia.in/uploads/reports/pdf/assocham-knowledge-report-on-nutracuticals-released-at-3rd-national-symposium-6.pdf

Consumer and Industry trends in

2020




Health and Economic concerns Which shifted to personal anxiety in With resilience and caution

central to the sentiments March 2020 April & May 2020 emerging theme in Aug 2020
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https://www.bcg.com/publications/2020/covid-19-impact-emerging-market-consumers-third-edition
https://www.bcg.com/publications/2020/covid-19-impact-emerging-market-consumers-third-edition
https://www.bcg.com/publications/2020/covid-19-impact-emerging-market-consumers-third-edition

Signs of life: categories recovering at New consumer priorities: sustained
different speeds and accelerated in growth trajectory
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«—— Adoption of health food & activities in past 3-4 months ——

&/

o———— Healthy foods ——
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(no of current users indexed to pre COVID users)
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https://images.assettype.com/afaqs/2020-08/bffeb739-4e51-465c-bbae-e7b68ac7e57d/COVID_19_India_Consumer_Sentiment_Survey_Wave_5_vf.pdf

Another survey recently done by Mintel, revealed that

The demand of vitamin A, C, D and Zinc supplements have spiked in the past 7 months

Youngsters below 30 years old have started to prioritize their spending on nutraceuticals.

There is a shift from buying nutraceutical products from specific health issues such as

osteoporosis, arthritis, hypertension to immunity building nutraceuticals

One of the most significant trends is that there is an increase in in-home indulgence as a
way of seeking small pleasure

Source:


https://www.nutraingredients-asia.com/Article/2020/07/21/India-s-immune-health-surge-Nation-leads-APAC-in-number-of-new-product-launches-new-data?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
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The pandemic has caused apparent trends in
lifestyles and eating behaviors

There is a shift from curative to preventive care in the Indian market.

Inclusion of exercise, diet, use of over-the-counter medications and |
dietary supplements is becoming a way of life. - : ’\S N\

People have become more conscious of their wellness and preventive

care. ‘ ) \
CARIS

Building immunity is one of the top priorities

Consumer behavior is moving from replenishment only to daily
fulfilment

Thus, changing consumer behavior in the country is also transforming the nutraceutical

space



OPPORTUNITIES
DURING AND
POST COVID-19




Recent Gazette
notifications issued by

FSSAI

Processed Foods
Staple Fortification (FSSAI Fortification (FSSAI
Food fortification Processed foods, Juices,
Regulations’2018) Bakery items
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Foods for Infant Nutrition
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BREAKFAST
PROTEIN BAR

AREAKFAST

PRUTEIN SAR



https://www.nutraingredients-asia.com/Article/2020/07/21/India-s-immune-health-surge-Nation-leads-APAC-in-number-of-new-product-launches-new-data?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
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India leads the APAC market with the highest number of functional foods and
beverages launches that bears immune system benefits since March
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https://www.nutraingredients-asia.com/Article/2020/07/21/India-s-immune-health-surge-Nation-leads-APAC-in-number-of-new-product-launches-new-data?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright

Health and dietary supplements also witness various launches; Existing brands
changed their communication focusing on immunity

New launches _
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Let’s pledge to be #Atmanirbhar
and eradicate malnutrition
with Indian Products.
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Atmanirbhar Bharat
MICRONUTRIENT PREMIXES FOR

STAPLES

PROCESSED
FOODS

BAKERY CONFECTIONERY JUICES READY TO EAT

Let’'s pledge to be #Atmanirbhar
and eradicate malnutrition #VocalForLocal \

with Indian Products.
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LinkedIn

https://www.linkedin.com/company
/hexagon-nutrition-pvt-ltd/

Twitter

@hexagonnutritil

Website

www.hexagonnutrition.com




