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https://www2.deloitte.com/content/dam/Deloitte/in/Documents/consumer-business/immersion/Nutraceuticals market in India.pdf
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Nutraceuticals 
Market (2020-24) 
will accelerate at a 
CAGR of

8%

Currently, the USA, Japan and 
Europe account for more than 90% 
of the total market. 

Other countries

The global market will 
reach $336 bn by 2024

The focus of Nutraceutical 
players is now shifting towards 
developing economies, 
especially those across Asia 
Pacific, including India

Demand for 
nutraceuticals with 
health benefits, 
change in lifestyle are 
two of the key factors 
driving the market 
growth.

2019                2024
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USA, Japan and Europe are attaining maturity

Source: Economic times

https://health.economictimes.indiatimes.com/news/pharma/nutraceuticals-in-india-a-game-changing-opportunity-in-the-healthcare-and-food-industry/74512687
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India , 2% 
(7500 Cr)

India , 3.5% 
(28000Cr)

India is expected to grow at a CAGR of 21%, occupying at least 3.5% share of the 
global market by 2023

INR 
37,500Cr

INR 
82,500Cr

2019 2023

Source: Economic times

*Functional food & beverages contributes to 
(80%,6000Cr) whereas Dietary supplement 
contributes to (20%, 1500Cr) of the India market 

https://health.economictimes.indiatimes.com/news/pharma/nutraceuticals-in-india-a-game-changing-opportunity-in-the-healthcare-and-food-industry/74512687


Demand Drivers

1. Malnutrition status in India and micro-nutrient 
deficiency

2. Awareness: Increasing concern about nutrition, awareness 
and access to information have led to an increase in use of 
health supplements and nutraceuticals

3. Affluence of working population with changing lifestyles 
and dietary patterns and increase in disposable income

4. Affordability: Increasing costs of hospitalization are 
driving consumers towards health supplements and 
nutraceuticals

5. FSSAI Food fortification Regulations

Supply Drivers

With India transforming into a global manufacturing hub, 
there is strong impetus for nutraceutical product 
manufacturers to set up production facilities in India

• Strong economic growth with encouraging 
macroeconomic indicators
• Strategic location with access to all major shipping 
routes
• Low cost of labor
• Large pool of technical and skilled labor
• Easy availability of ingredients
• Strong distribution networks coupled with accessibility 
of products through e-commerce

Factors Driving Growth of Nutraceutical Markets in India   

Source: SMERGER ; ASSCOCHAM INDIAN NUTRACEUTICAL INDUSTRY REPORT

https://www.smergers.com/industry-watch/indian-nutraceuticals-industry/#:~:text=The%20Indian%20nutraceutical%20market%20is,for%20dietary%20supplements%20from%20the
http://www.mrssindia.in/uploads/reports/pdf/assocham-knowledge-report-on-nutracuticals-released-at-3rd-national-symposium-6.pdf


Consumer and Industry trends in 
2020
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As per the BCGs, COVID -19 Consumer Sentiment Survey, 2020; Consumer’s 

concerns have declined even though pandemic worsens  over a period of 

time
Cautious living' emerging as the new theme

Source: BCG COVID -19 Consumer Sentiment Survey, 2020 Wave 5: 20th Jul – 02nd Aug'20 (N=2,106, 3,276 & N = 3,000

Health and Economic concerns
central to the sentiments March 2020 

Which shifted to personal anxiety in
April & May 2020 

With resilience and caution
emerging theme in Aug 2020 

https://www.bcg.com/publications/2020/covid-19-impact-emerging-market-consumers-third-edition
https://www.bcg.com/publications/2020/covid-19-impact-emerging-market-consumers-third-edition
https://www.bcg.com/publications/2020/covid-19-impact-emerging-market-consumers-third-edition


The Survey Revealed That There Are New Consumer Priorities, Such As 

Health Supplements, Nutritious and Processed Foods Are Seeing 

Sustained Acceleration

Source: BCG COVID -19 Consumer Sentiment Survey, 2020

Health Supplement

Nutritious and 
Processed foods 

New consumer priorities: sustained 
and accelerated in growth trajectory 

Signs of life: categories recovering at 
different speeds

Hit hard: recovery lively
To be drawn out

Temporary Blips:
Short-lived acceleration
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https://www.bcg.com/publications/2020/covid-19-impact-emerging-market-consumers-third-edition
https://www.bcg.com/publications/2020/covid-19-impact-emerging-market-consumers-third-edition
https://www.bcg.com/publications/2020/covid-19-impact-emerging-market-consumers-third-edition


As per the survey there is a rise in health and wellness however the adoption of 
Healthy foods have grown more than healthy activities

Source: BCG COVID -19 Consumer Sentiment Survey, 2020 

Jul- Aug

https://images.assettype.com/afaqs/2020-08/bffeb739-4e51-465c-bbae-e7b68ac7e57d/COVID_19_India_Consumer_Sentiment_Survey_Wave_5_vf.pdf


Source: GNPD Mintel

Another survey recently done by Mintel, revealed that

https://www.nutraingredients-asia.com/Article/2020/07/21/India-s-immune-health-surge-Nation-leads-APAC-in-number-of-new-product-launches-new-data?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright


Thus, changing consumer behavior in the country is also transforming the nutraceutical 
space





Recent Gazette 
notifications issued by 

FSSAI

Staple Fortification (FSSAI 
Food fortification 
Regulations’2018)

Processed Foods 
Fortification (FSSAI 

Processed foods, Juices, 
Bakery items 

Regulations’2020)

Foods for Infant Nutrition 
Regulation’2020

Bakery items Juices

Cereal products Confectionery Processed cereal based 
complementary foods
Processed cereal based 
complementary foods

Milk cereal based 
complementary foods

Infant milk formula



• Immunity-based products will have a continued 

demand post COVID-19

• Targeting other factors affecting immunity can be 

the key in formulating immunity products such as 

stress, sleep deprivation, Gut health.

• Tap into new dosage formats, branching beyond 

the usual supplements format. Few emerging format 

are tea, coffee shots, nutrition bars, tablespread, 

gummies, Cheese, Almond milk with DHA and meal 

replacement products.

• Making products more enjoyable to consume, this 

will help boost usage frequency.

Source: GNPD Mintel

https://www.nutraingredients-asia.com/Article/2020/07/21/India-s-immune-health-surge-Nation-leads-APAC-in-number-of-new-product-launches-new-data?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
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India leads the APAC market with the highest number of functional foods and 
beverages launches that bears  immune system benefits since March

Source: GNPD Mintel 

Breakfast cereals 

Breads & Bakery 
Products 

Flavoured milk Edible oils  
Fruit & vegetable 

Juices

https://www.nutraingredients-asia.com/Article/2020/07/21/India-s-immune-health-surge-Nation-leads-APAC-in-number-of-new-product-launches-new-data?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright


Health and dietary supplements also witness various launches; Existing brands 
changed their communication focusing on immunity 

Source: GNPD Mintel 

New launches 

Immunity focused communications 

https://www.nutraingredients-asia.com/Article/2020/07/21/India-s-immune-health-surge-Nation-leads-APAC-in-number-of-new-product-launches-new-data?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
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LinkedIn
https://www.linkedin.com/company
/hexagon-nutrition-pvt-ltd/

Twitter

@hexagonnutriti1

Website
www.hexagonnutrition.com


